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Andrea Wald
BRAND DIRECTOR,

Al VISUAL DIRECTOR

Clients: Share, Audi, Carlsberg,
Bertelsmann, Tyde & BMW, Renault, Dr.
Oetker, Lamy, Transdev, Porsche, Vodafone,
Gabor, Media Saturn, Aldi

Agencies: Serviceplan, Mutabor, Uniplan,
Jung von Matt, Innocean, DDB, McKinsey,
BCGDV, IXDS/PWC, Diconium, Pacific
UEG, Monks, Endava, Parasol Islands

MILESTONES

s

2x Audi Brand Identity

« Two times: Brand Identity Development for the AUDI
Brand, on behalf of Strichpunkt and Mutabor Design.

Brand Identities for many Startups

» Designing Brand Identities for Incubators or companies,
like German-Tech, PropTechl Ventures, BCGDV, IXDS PWC,
Endava, Bertelsmann, Telekom, BMW/Tyde, Dr. Oetcker

Cross-Platform Campaigns

» e.g. AUDI A1, VW Beetle 360°, Mercedes SUV Digital, Genesis
Europe Launch, Audi 100 years, BMW 100 years, Car2Go,
Passat CC, Porsche Cayenne, Deutsche Post, Renault

Fairs, Events, Dealer Conferences

 Dealer Conferences and Events for Audi, VW, Hyundai, BMW
« 12 years Experience in Sport Event Communication
» Shop Designs, eg. for Audi, Gabor, 02

Head of Unit for Volkswagen

 Conception of Brand Campaigns and Product
Catalogues: Unit Creative Lead for DDB Berlin

AITO Brand Identity

o Building the Cl for AITO/Huawei, bringing the chinese car
manufacturer to the top in China. For GraftBrandlab.

Brand Advisor for McKinsey

« On site with the client Techniker Krankenkasse/
McKinsey, working on “Rethinking the customer
experience”: UX/UI Design, Workshops, Customer
Journeys, App Design, Customer Surveys

Kia Sportage Campaign

 Product launch campaign in 2022 for Kia's most
successful vehicle model - the Kia Sportage - contributing
to its best sales year to date. Executed for Innocean.
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KONoO

Colors
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#5C5E64 #TATCSB1 #ABAAAD #EOEOEO #FeF6F6

Kombinationen

Ul Ocean Blue Ul Fountain Blue Ul Aura Green
#345768 #519DA9 #6CDCB9

Brand Philosophy

Meaningful
& CONscious




What's kdno Pricing ! ;- .. reminder when it's time to wrap up your planning session and
- - move on to your next step.

Start now You want to know more? | E— I L ]

OGS COMMUNICATE MEETIMNG

Laser focus to
turn inspiration | |
Into action. ' 1—

The kdno Systemn keeps distractions at bay, 2 _ .' I n t u it ive s et u p

s0 you get more done more efficiently.
and results
- from day one.

THE BENEFITS

THE FEATURES

Leading Edge Productiv
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There is no lengthy learning curve to get started.

The simple setup allows you to quickly match the

right features to your needs and launch your first Preset and Customizable Mode
mode. Experience an immediate shift in your Modes Automations
productivity.
Optimize your computer setup and Choose which applications yt
ready your mind for any activity. want to open, close, or hide wh
WHAT IS KONO mode is entered.
Get kfino now You want to know mare?

Greater Presence.
Greater Focus.
Optimal Productivity. 0 R T

A Statistics, Analytics

A diSt ra Ction -f ree . : ... | — Timer & Personal Discovery
wo r k e nVi ro n m e n t . 19} Monitor your time in a mode and get Discover your most productive t

_ audio or visual reminders when it's of the day and gain insights into
h T over. Set timer to count down/up. time usage and behaviors.

kbno is a productivity system combining the best
productivity methods into a single system.
Different tasks require different levels of focus. kéno Kono helps you be instantly present by blocking out your
understands this and keeps you at the right focus level to typical distractions. It promotes single-tasking and frees
match your current activity. up valuable mental space for creativity and problem-
solving.

Deep focus modes for intense tasks and more relaxed modes

for simpler tasks or to recharge and rest.
p g Get kdno now You want to know more?

"kdno helped me to reflect, rethink and rebuilc

kdno helps you focus, keeps you motivated, and protects you
more mindful, more convenient and more fun.

from time-wasting distractions. 3 e

A system that
requires no
productivity

knowledge.

No need to spend hours researching the most

opener to an entirely new working experience.

MARCO R. FREELANCE BRAND STRATEGIST
HYBRID THINKING

Start my free trial Tell me more?

HOW DOES IT WORK

Make a plan and
prepare for the day

PLAN efficient way to work. Kono includes features

from the top productivity methods, and an Si g n u p fo r <1 Email

introductory quiz will quickly pair you with

the best modes to get started. ou r neWSIetter [[] konomay keep me informed via

sarvices. All necessary informati
provided within our privacy podi

ahead.




The KONO Brand
KO (A 2gnsg. e m HE

MNew Work,
Mew MindSet.

KONo

MNew Work,
MNew MindSet.

Invest in yourself,
With kdno.

COMMUNICATE

MEETING
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Drehbleistift

Manifest Inspiration Stories Business Customers

§ Fillhalter {/ Tintenroller \/ Digitales Schreiben
U Kugelschreiber v Drehbleistifte
|/ Druckbleistifte Y Mehrsystemschreiber

Surprisingy '
practical
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Klare Ferm, grola Vialfalt. Sein zeitloses Dasign
und seine hohe Funktionalftit machen ihn zu
aingm vitiaslichen Beglaiter in allan Slluationan
rund ums Schraiben. hMit abgefedertem Stahl-
brw. Kunststoll-Clip. Drockmechanik mit
intepriartor Clip-DrdckorEinheit. bdahe arfabran

unter www.lamy.com

Live Deluxe.

S
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Safari JALLx . "~
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Live Deluxe.

Klare Form, groRe Vielfalt. Sein zeitloses Design

und seina hohe Funktionalitdt machen ihn zu
einem verlisslichen Begleiter in allen Situationen
rund ums Schreiben. Mit abgefedertem Stahl-
bzw. Kunststoff-Clip. Druckmechanik mit
integrierter Clip-Driicker-Einheit. Mehr erfahren
unter www.lamy.com
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The New
Thinking Tool

Order now

Thinking Tools
from LAMY.
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Die neue Audi Bildsprache

Living
The all
P r 0 g re -S S Aufhagr;::.:ﬁph{rrv concept

Progressive
luxury is

Quiet <«

Future
IS an
attitude




Menu (Im & myAudi Login

The Audi skysphere concept

Pure Luxury
Performance
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Sea.Al
Brand Identity

Machine Vision Al for safety at sea
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S E A : A | ! About Products Contact Get SEA.AI
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Always on your side.

nt 24-hour multi-purpose lookout.
lentifies and monitors float ‘
1d kind, by day and nig
most adverse condi

Products

N:
Nautic = = L )

by Nat |
' e =
SEAAl detects floating objects early, using thermal
and optical cameras to catch even objects that ___.—.‘

THE PICTURE STYLE

ghtweight units for rolating

v 15."go to the limis and
escape conventional systems such as Radar

or AlS: unsignalled craft.

Get SEAAI

EEAA
COMPLTITION 643

We are family.

SEAAI Ultra-lightweight units for rotating masts of
' performance yachts and offshore raceboats provide

COMPETITION reliable object detection when the name ofthe

game is “go to the limits and come back alive”.

SEAAI SEAAI SEA.AI
SENTRY OFFSHORE COMPETITION

A

Ultra lightweight camera, Get SEA.Al Competition
rotating rigs,
electronic image stabilzation Mure Specifications

SEAAI State-of-the-art Al-based safety and i
convenience for blue water sailing.

UFFSHU RE Provide reliable object detection when the
name ofthe game is "go to the limits.

A

Get SEA.Al Dffshore
3 cameras
(1 RGB, 2 thermal) More Specifications
Al processing unit
|

The new Al System
for Marine Sarety. i
. . STA Al oo

SEAAI Superior 360° situational awareness
; and surveillance for commercial vessels,
SENTRY overnment craft, first responders
g

and motor yachts.
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DETECTION RANGE

BUOY, FERSON IN DINGHY, RIB, MOTORBOAT,
WATER, ETC INFLATABLE SAILBOAT

‘ ‘ SEAAl Sentry -
Now you can see.

0 Comprehensive optical and thermal
camera setup, complemented with a
‘ powerful external processing unit.
Longestdetection range, widest detec.
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Wandelbots
Brand Identity

Robotics Startup from Dresden
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Everyone
can work with

Robots

Live

‘{“ = Interview

Christian
Piechnick

Program

in Seconds 2:30
po— P M

Z Wandelbots

WANDELBOTS FONT

% Wandelbots

ABCD
efghijkim

Teaching
robots.

our industry
needs.

12345678
Robots

for the people

Smart robotics
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Christian
e Piechnick

% Wandelbots

Sticker Pack
Developer Edition

Regular

for the people.

Rob Ross

AaBbCcDdEeFfGgHhliJjKkLI
MmNnOoPpQgRrSsTtUuVv
WwXxYyZz1234567890

AaBbCcDdEeFfGgHhliliKkLI

MmNnOoPpQqgRrSs TtUuVy
WwXxYyZz123456/890

We Simplify
Robotics

Welcome to
No-Code Robotics
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The AITO World

THERE IS
A NEV CAR

INTOWN

A BETTER FPUTLEE
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Tyde - BMW
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Electric Luxury

Experience style, sustainability and forward-thinking. Ride the Tyde.

%
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Discover Cur Yachts

" Explora
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Hello there,

» As afreelance Creative Director of multimedia brand experiences working in

ﬁi;e;‘mlsam advertising and brand building for 18+ years, | am focussed on bold,
Al VISUAL DIRECTOR high-impact and user-centric solutions.

+49 1797010632

. o | specialize in transforming initial client briefs into innovative concepts and
a.wald@waldbranding.com

overseeing their journey to final production, ensuring every detail reflects
creative excellence.

 Passionate about pushing boundaries, | actively pursue opportunities to
innovate, challenge norms, and deliver impactful results.

» Throughout my career I've built and managed international teams in-house
and at agencies to build brands and brand experiences with trust, efficiency
and transparency.

» Whether working with startups or global corporations, agencies or direct
clients, | can take the lead on any project, seamlessly integrate into any team,
or provide support with a flexible, on-demand team.



This is what my clients say...

“Andrea is a one of a kind world-class
brand designer, I have ever worked
with in my 20 years on board- and c-
level projects for small and large
projects internationally. She has
profound professional experience and
extraordinary design skills. She
always delivers best-in-class work no

matter what domain or segment.”

Vanessa Schmoranger, Partner,

Diconium (Volkswagen Group)

“Andrea is an exceptional designer.
She combines pragmatism with
conceptual excellence. She has one of
the best design handwritings and
brings topics forward.

For us, she is one of us. Andrea is

always a safe bet.”

Susanne Pliimecke,

European COO, Innocean

Spectrum

Brand ldentity
Brand Strategy
Brand Consulting
Keyvisuals

Type Design
Brand Architecture
Brand Naming
Communication
Design

Look & Feels

Gen Ai & Visual Al
Brand Experience
Campaigns
Website Design
Digital Products /
UX/Ul

Illustration Design

Design

Production
Shootings

Prompt Design

Key Messaging
Integrated Ad
Campaigns

Social Media
Concept

Employer Branding
Information Design
Manuals/
Guidelines
Sighage

Location Scouting
HON

Exhibition
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EYES ONLY

www.waldbranding.com

Andrea Wald
BRAND DIRECTOR * Al VISUAL DIRECTOR

+491797010632

a.wald@waldbranding.com





